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Abstract

A study of “Opportunity to export home decorative handicrafts to Russia
market : Case Study lamp products” have purposes to study the overall marketing
of Thai home decorative handicrafts and opportunity to export them to Russia
market; in addition study of problems to export too.

The first phase of study are finding information and document about
home decorative handicrafts, information from National Statistic office, and all of
documents that involved in this research; moreover information from interviewing the
home decorative handicrafts exporters by using opening questions. Interviewees,
who export lamp products can show their ideas.

Extracts from findings : a handicraft is a part of manufacture industry
that can make a lot of money to our country. In the past, we use it as material
in household and it also made from raw material. Up to now, we use technology
to make it more beautiful and not only use in household but can use it to
decorate home too. Supporting of government, OTOP had organized to make
handicraft products to have a brand and add value to these product. Not only
beautiful, but also have quality and identity products. Customers in many countries
who like the raw material would buy these products more and more because
they have style. All of this reason, Thai home decorative handicrafts are popular
to export to abroad market

Thailand export home decorative handicrafts to many countries, main
market are USA, Japan, and EU. The present of economics’ situation, value of
export decrease but in the new market is opposed to each other, especially
Middle East and Russia market. In 2551, Russia market has increasing rate 28.2
percentage, that is a good rate but China is the important competitor. China can
produce products by using low capital more than Thailand, so Thai exporter
would find a new strategy : producing and marketing to compete competitor. In
addition, would find a new opportunity to sell these products more and more. A
study of traditional and culture in each other country is very important because it

is one of factor that make Thai exporter can put on the market and understand



demand of customers. Exhibition is the way which Thai exporter and Russia
entrepreneur can negotiate about business face to face. World of Gifts, Ambiente
Rossija and Thailand Exhibition 2006 are exhibition that showed in Russia,
Moscow.

Increasing value of building, decoration, equipment of building and
decoration because of growing of Russia immovable property business especially,
home decoration. Russia import these productin increasing rate from ltaly, China,
Poland, Germany, Ukraine including Thailand. Lamp product have a good export
tendency; although the product is not a handicraft product. So studying of export
home decoration situation for opportunity to push on handicraft products to
abroad market. Government and private company should promote and support
these products. Hand made product is very popular because itis the product
from nature and it can save the world, so the customer increase interesting in
these products. However, Thai and Russia have problems in business for
example, the problems of communication. Thai entrepreneurs that export home
decorative handicrafts to Russia have not enough information, so government

should have a policy about Russia business to exporter.



